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Abstract:

This study aims to analyze the role of artificial intelligence in supporting the growth of emerging
digital media institutions amid the rapid developments in the media sector. It examines the impact of
Al technologies, such as big data analysis and automation, in enhancing marketing strategies, content
management, and the development of sustainable business models. The study also discusses the
technical and ethical challenges associated with algorithm usage, including transparency and data
protection. The findings suggest that integrating artificial intelligence is a strategic necessity for
ensuring the sustainability of these institutions while maintaining a balance between innovation and
ethical responsibility.

Keywords : Artificial Intelligence, Digital Media, Media Innovation, Big Data, Content
Management.
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1. INTRODUCTION

The media landscape is undergoing fundamental transformations driven by rapid technological
advancements, creating new opportunities for emerging digital media organizations. However, these
developments also present complex challenges related to sustainability and competitiveness in a
dynamic environment that increasingly relies on intelligent technologies. The growing volume of big
data and the shifting patterns of content consumption have necessitated the adoption of innovative
approaches to ensure these organizations’ growth and adaptation to fast-paced technological changes.
In this context, artificial intelligence (AI) has emerged as a strategic tool that can enhance the
efficiency of media operations by automating content production, analyzing big data, and improving
user experience through personalized content that aligns with audience interests and digital behaviors.

Despite the opportunities Al presents, emerging digital media organizations face several technical
and ethical challenges when adopting these technologies, including issues related to algorithmic
transparency, the impact of automation on media content quality, and the protection of users’ personal
data. These challenges highlight the need for a balanced approach that maximizes the benefits of Al
while adhering to professional and ethical standards.

Based on the above, this study seeks to explore the role of Al in supporting the growth of emerging
digital media organizations, analyzing its impact on media performance, and examining the
challenges that may hinder its optimal utilization. Accordingly, the main research question of this
study is :

What is the role of artificial intelligence in supporting the growth of emerging digital media
organizations, and what technical and ethical challenges do these organizations face in adopting Al ?

Research Questions :

1. What is the concept of emerging digital media organizations ?
How can artificial intelligence contribute to the growth of emerging digital media organizations
by enhancing the efficiency of media operations ?

3. What are the technical and ethical challenges that emerging digital media organizations face when
adopting artificial intelligence ?

4. How can a balance be achieved between leveraging the capabilities of artificial intelligence and
adhering to ethical and professional standards ?

Literature Review: In recent years, there has been increasing interest in the role of artificial
intelligence (Al) in digital media. Numerous studies have examined its impact on media production
processes, the challenges faced by emerging media organizations in adopting Al, and its role in
enhancing productivity and reducing costs. The following is a review of the most relevant studies
related to the present research:

1. Anderson, C. W. (2019) - The Automation of Journalism: Al and the Future of Media
Production

Anderson’s (2019) study explored the impact of Al-driven automation on the news production
process. Using a descriptive-analytical approach, the researcher examined how media organizations
integrate this technology. The study concluded that Al contributes to accelerating content production,
thereby increasing efficiency and reducing operational costs. However, it also raised ethical concerns
regarding algorithmic bias, which could affect news accuracy and objectivity. While this study shares
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similarities with the present research in addressing Al as a growth driver in digital media, its primary
focus is on news production rather than the overall growth of emerging media organizations.

2. Garcia, M. (2022) - Digital Transformation in Journalism: Overcoming Resistance
to(Al)Adoption

Garcia’s (2022) study employed a case study approach to analyze the experiences of emerging media
organizations in adopting Al. The findings revealed internal resistance among journalists, stemming
from concerns over potential job losses due to automation. However, the study also demonstrated that
Al enhances content quality by enabling more personalized media materials tailored to audience
interests. Although this study examines the impact of Al on digital media, its main focus is on
adaptation challenges rather than AI’s role as an institutional growth driver.

3. Smith, D. (2021) - Infrastructure and AI Implementation in Emerging Media Organizations
Smith’s (2021) study analyzed the infrastructure required to support Al applications in emerging
media organizations through a comparative analysis of several digital institutions utilizing Al. The
study found that Al adoption in digital media improves resource management, leading to increased
productivity and operational efficiency. However, it emphasized the necessity of developing
technological infrastructure to fully leverage these applications. While this study is valuable in the
context of digital transformation, its primary focus is on infrastructure rather than AI’s role in
fostering innovation and institutional growth.

4. Williams, K. (2021) - Financial Constraints of Al Adoption in Media Startups
Williams’ (2021) study examined the financial factors influencing the ability of emerging media
organizations to adopt Al technologies using a quantitative analysis approach. The results indicated
that funding is a major barrier preventing these organizations from investing in advanced
technologies. The study emphasized the need for innovative financial solutions to support digital
transformation in the media sector. While this study provides important insights into financial
challenges, it does not consider Al as a driver of innovation and growth but rather focuses on the
economic obstacles to its implementation.

A review of previous studies reveals that most research has focused on the use of Al in media
production processes, without addressing its role in enhancing the institutional growth of emerging
media organizations. Some studies have highlighted challenges related to funding and infrastructure,
yet they have overlooked Al as a tool for fostering innovation and business expansion.

Accordingly, the present research aims to bridge this gap by examining Al as a key driver of
innovation and growth in emerging digital media organizations an aspect that has not received
sufficient attention in the literature. Most prior studies have concentrated on traditional media
production and the impact of automation on journalism. Thus, this study seeks to offer a new
perspective on leveraging Al not only as a tool for improving operational efficiency but also as a
primary catalyst for developing media business models and enhancing the competitiveness of
emerging organizations in the digital domain.

Objectives of the Study:

This study aims to achieve several key objectives related to the role of artificial intelligence in
enhancing the growth of emerging digital media organizations. Through research and analysis, the
study seeks to :

e Identify the role of Al in improving internal operations within emerging digital media

organizations and examine its potential in optimizing media content management through
automation tools and data analysis, thereby enhancing efficiency and reducing operational costs.
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e Analyze the impact of Al on marketing and sales strategies for emerging media organizations by
exploring how Al can be used to enhance audience targeting, personalize content, and increase
user engagement, ultimately boosting revenue and media outreach.

o Highlight the challenges and opportunities Al presents for emerging digital media organizations.

e Analyze the factors influencing Al adoption, such as technical challenges, financial constraints,
and concerns related to privacy and digital security.

o Identify the key factors that contribute to the successful implementation of Al within emerging
media organizations.

TheMethod:

This study employs the descriptive-analytical method, which focuses on describing and analyzing the
core concepts related to artificial intelligence and its impact on media startups. This is achieved
through a systematic review of relevant literature and scientific sources. The aim of this approach is
to present a comprehensive and structured understanding of the key concepts, while analyzing the
relationships among them in order to derive conclusions that contribute to a deeper and more accurate
understanding of the phenomenon under investigation.

The study relies on the collection and analysis of qualitative data by examining scholarly articles,
previous studies, and specialized reports in the fields of artificial intelligence and startup enterprises.
A critical and systematic content analysis is conducted to extract main ideas and identify emerging
trends, thereby contributing to the construction of an integrated theoretical framework that facilitates
understanding the role of artificial intelligence in supporting and developing media startups.

Conceptual Framework:
2- Concept of Artificial Intelligence (AI):

Artificial Intelligence (Al) is defined as a field of computer science concerned with developing
systems and software capable of simulating human intelligence through learning, analysis, and
decision-making based on data (Russell & Norvig, 2020). Al aims to enable machines to perform
tasks that require a certain level of perception and adaptability, making it a pivotal technology in
various fields such as media, healthcare, and industry (Goodfellow, Bengio, & Courville, 2016). Its
applications range from predictive systems and intelligent robots to natural language processing,
contributing to enhanced operational efficiency and more accurate decision-making.

2.1 Types of Artificial Intelligence:

Al is classified into several types based on its capabilities and functions. First, Narrow Al (Weak
Al 1s designed to perform specific tasks, such as voice assistants and automated recommendations.
Second, General Al which possesses the ability to learn, understand, and think like humans, remains
an area of ongoing research and development. Finally, Super Al refers to a hypothetical form of Al
that surpasses human intelligence in all fields, a concept that is still purely speculative (Al-Zawi,
2021).

2.2 Definition of Startups: Startups are defined as small or newly established companies
characterized by their ability to innovate and adapt to market dynamics, focusing on developing novel
products or services in unstable or dynamic environments. According to Ries (2011), a startup is "an
organization dedicated to creating something new under conditions of extreme uncertainty,"
reflecting its role in exploring innovative ideas and building advanced business models.
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2.3 Concept of Media Startups: Media startups refer to a category of startup companies specializing
in producing media content or offering innovative media services by leveraging modern technologies
such as Al, big data, and virtual reality. These enterprises are distinguished by their flexibility in
navigating the rapidly evolving media landscape and their ambition to make an impact in dynamic
business environments. According to Kiing (2017), media startups are "small and independent
ventures striving to develop new business models that integrate technological innovation with content
production innovation."

Moreover, media startups are newly established media entities that primarily rely on digital
technologies for media content production and distribution online. These startups have emerged due
to rapid technological advancements and the digital transformation in the media sector, leading
journalism to transition from traditional print formats to digital versions using modern technologies
and computing systems (Boumakal, 2024).

These startups are characterized by their ability to adapt swiftly to rapid changes in the digital
environment and provide diverse content tailored to evolving audience needs. They also leverage Al
applications and robotic technologies in editorial and media production processes, enhancing content
quality and adopting innovative approaches (Boumakal, 2024).

However, media startups face multiple challenges, including intense competition with traditional and
digital media outlets, the constant need for updates and development to keep pace with technological
advancements, and the necessity of building a sustainable economic model that ensures financial
viability and editorial independence (Boumakal, 2024).

3. Operational Definition of Media Startups :A media startup is a type of company focused on
creating and delivering innovative media content using advanced technologies such as Al, big data,
and virtual reality. These enterprises are characterized by their agility in responding to rapid changes
in the media market and their efforts to develop new business models that integrate technological
innovation with media production innovation. Media startups are small, independent ventures aiming
to achieve a tangible impact in evolving media environments by adopting innovative solutions that
enhance audience engagement and leverage emerging technological trends.

3.1 Key Characteristics of Startups:

e Innovation: Introducing novel solutions to challenges or improving existing products and
services.

o Flexibility: The ability to rapidly adjust business strategies in response to market changes.

e Rapid Growth: Emphasizing market expansion and targeting a broader audience in a short
period.

o Risk-taking: Operating under high levels of uncertainty, with the potential for either significant
success or failure.

3.2 Characteristics of Media Startups:

Media startups exhibit several distinct features that set them apart from traditional media institutions,
including:

e Reliance on modern technology: These startups utilize advanced digital technologies in content
production and distribution, such as Al and robotic journalism, enhancing content innovation and
audience engagement (Boumakal, 2024).
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Flexibility and adaptability: They possess a high capacity to respond to rapid shifts in the digital
environment, allowing them to cater to evolving audience demands and deliver diverse content.
Emphasis on interactivity: They rely on social media platforms and digital applications for
direct audience interaction, fostering engagement and loyalty (Othman, 2022).

Innovation in business models: These startups develop new economic models tailored to the
digital landscape, including digital advertising, subscription-based services, and partnerships with
other platforms to ensure financial sustainability (Othman, 2022).

Audience-centric approach: They employ data analytics tools to understand audience interests
and behaviors, enabling them to deliver personalized content that meets expectations.

3.3 Key Al Applications in the Media Industry: Al has extensive applications in the media industry,
enhancing efficiency and boosting productivity. The following are some of the most notable Al-
powered applications used by media enterprises:

Content Personalization: Al allows media organizations to analyze user preferences and deliver
tailored content. By leveraging Al tools, media startups can personalize content based on audience
interests and interactions.

Data Analysis and Trend Prediction: Al is used to analyze big data from various sources,
including social media and news articles, to forecast emerging trends and optimize editorial and
distribution strategies.( West, 2019) states that "Al is used to analyze data and predict trends,
helping media organizations make data-driven decisions."

Voice and Image Recognition: Al enhances voice and image recognition technologies in media
production, streamlining archiving and indexing processes while improving audiovisual content
delivery. (Pereira,2017) asserts that "Al-driven voice and image recognition improves media
production workflows and enhances audience experiences."

Automated Content Generation: Al enables automated content creation, such as generating
sports or financial news using data-driven algorithms. This automation enhances efficiency in
covering repetitive events like sports results and market reports.

Sentiment Analysis: Al is employed by media organizations to analyze audience reactions to
published content across social media and other platforms. Sentiment analysis helps gauge
audience moods and refine content strategies accordingly. (Schroeder ,2019) explains that "Al-
powered sentiment analysis enables media companies to monitor and analyze real-time audience
reactions to news content."

Audience Interaction (Chatbots and Virtual Assistants) : Al applications, such as chatbots and
virtual assistants, enhance audience interaction by providing instant responses to frequently asked
questions. According to Lopez (2020), "Al-powered chatbots in media help deliver quick user
support and foster engagement between media organizations and their audiences."

Al applications significantly contribute to improving efficiency, customizing content, and
enhancing the overall media experience.

4. The Contribution of Artificial Intelligence to the Growth of Emerging Digital Media
Institutions :

Artificial intelligence (AI) plays a crucial role in supporting the growth of emerging media institutions
by enhancing internal operations, personalizing content, and analyzing data to achieve a deeper
understanding of audience needs. According to Brynjolfsson and McAfee (2014), Al contributes to
transforming industries by accelerating innovation and efficiency, which is essential for emerging
media institutions striving for distinction and growth in a dynamic environment.
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Content Personalization and User Experience Enhancement :Emerging media institutions can utilize
Al to analyze audience data, enabling the delivery of personalized content that aligns with users’
interests and needs. For instance, platforms such as Netflix and Spotify employ Al to provide tailored
recommendations based on users’ previous behaviors.

Big Data Analysis and Decision-Making Enhancement: Media institutions can leverage Al tools to
analyze big data, facilitating more accurate decision-making regarding content publication and
optimal timing. For example, The New York Times uses Al to analyze reader engagement with articles
and subsequently customize content according to their preferences.

Automation and Productivity Enhancement :Al assists media institutions in automating various
processes, including video editing, automated content writing, and even managing advertising
campaigns. Emerging media institutions can use tools like Wordsmith to generate high-quality
automated content.

Text, Image, and Video Analysis:Al is used in emerging media institutions to automatically analyze
text, images, and videos. For example, companies like Clarifai employ Al technologies to rapidly
and accurately analyze images and video clips, thereby improving search and classification
capabilities within media platforms.

4.1 Technical Challenges Facing Emerging Media Institutions in Al Integration:

Emerging media institutions encounter various technical challenges when integrating Al into their
operations. The implementation of Al requires significant technical resources and expertise in
multiple areas. Some of the key challenges include:

e Weak Technical Infrastructure: Many emerging media institutions suffer from a lack of the
necessary technical infrastructure to effectively implement Al technologies. Deploying these
technologies requires advanced technical equipment and substantial financial investments, which
can be challenging for startups (Smith, 2021).

e Lack of Skills and Expertise: The application of Al in media is a relatively new field, resulting
in a shortage of qualified professionals capable of handling these technologies. This necessitates
specialized training and continuous skill development (Brown & Taylor, 2020, p. 78).

¢ [Ethical and Professional Challenges :The use of Al in media raises concerns regarding content
credibility and journalistic ethics. Overreliance on Al technologies may reduce human
involvement in verifying information and ensuring content quality (Jones, 2019).

¢ Resistance to Change :Emerging media institutions may face internal resistance when adopting
new technologies, whether from employees or traditional management structures, which can
hinder digital transformation (Garcia, 2022).

e Financial Constraints:Al technologies require substantial financial investments, including
equipment acquisition, software development, and staff training, which can be a challenge for
resource-limited emerging institutions (Williams, 2021).

e Limited Data Availability:Al applications heavily rely on data to train systems and enhance
performance. However, emerging media institutions often struggle to access sufficient or
appropriate data for Al system development. According to Jordan & Mitchell (2015), “Success in
Al applications depends on big data; however, access to such data in emerging industries remains
one of the main challenges.”
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e High Initial Costs: Integrating Al requires significant initial investments in system development,
software acquisition, and infrastructure setup to support intelligent operations. Additionally,
training employees on Al technologies adds to the overall costs.

Privacy and Security Concerns :With the increasing use of Al to process audience data, concerns
about privacy protection are growing. Modern cybersecurity measures must be implemented to
safeguard personal data from breaches or manipulation.

Over-Reliance on Technology: Emerging media institutions risk excessive dependence on Al
systems, potentially reducing human involvement in journalistic writing or making critical editorial
decisions.

4.2 Technical Integration Challenges:

When integrating Al into existing media systems, compatibility issues may arise between legacy
systems and new technologies. This process often requires extensive modifications in programming
and infrastructure, adding further burdens on emerging media institutions.

Examples of AI Applications in Emerging Digital Media Institutions Big Data Analysis:

Media institutions utilize Al technologies to analyze massive amounts of data to understand audience
preferences and personalize content accordingly. This analysis helps deliver content that resonates
with audiences, thereby increasing engagement and participation (Lotfi, 2021).

Automated Journalism (Robot Journalism) :Some media institutions rely on Al technologies to
produce news and reports automatically, enabling rapid and highly accurate content creation
particularly in areas requiring continuous updates, such as breaking news and financial reports
(Mohamed, 2023).

News Verification :Media institutions employ Al-powered tools to verify the accuracy of news and
online information, assisting in combating misinformation and ensuring content credibility.

Audience Engagement Analysis :Media institutions use Al to analyze audience comments and
interactions on social media platforms, helping them understand public sentiment and adjust content
strategies accordingly.

Notable Al Applications in Media Institutions :

1. Netflix and Spotify: These platforms use Al to personalize content recommendations based on
user preferences, enhancing engagement and retention.

2. The New York Times: Al applications in reader data analysis improve content strategy and
audience engagement.

3. Clarifai: A tool that analyzes images and videos using Al, widely used in media applications to
enhance search and classification.

These examples illustrate how Al enhances the efficiency of emerging media institutions and enables

them to provide audience-centric content, ultimately strengthening their ability to grow and sustain
themselves in a competitive environment.
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4.3 Factors Contributing to the Successful Implementation of Artificial Intelligence in
Emerging Media Institutions :

The application of artificial intelligence (Al) in emerging media institutions is a complex process that
requires several key factors to ensure success. Some of these factors include:

Investment in Technological Infrastructure: The investment of media institutions in advanced and
robust technological infrastructure is a fundamental factor in ensuring the successful implementation
of Al Providing the necessary hardware and software facilitates the seamless integration of Al into
media operations. According to Brynjolfsson & McAfee (2014), “Core technologies, such as cloud
computing and big data systems, are critical elements in enabling artificial intelligence.”

High-Quality Data: The availability of high-quality and relevant data is essential for effectively
training Al models. Without accurate and comprehensive data, intelligent systems cannot perform
their tasks efficiently. As Kelleher (2018) states, “The success of Al applications depends on the
quality of the available data and the ability to process it appropriately.”

Training and Skill Development: It is crucial for media institutions to invest in training their
employees in Al technologies and their applications in news production and data analysis. Continuous
training enhances the efficiency of working teams and equips them with the necessary skills to
successfully employ these technologies. (Binns 2018) emphasizes that “Ongoing training in Al is a
crucial element for applying these technologies in the media work environment.”

Clear Organizational Strategy: The implementation of Al in media institutions requires a well-
defined and structured organizational strategy. This strategy should outline clear objectives for Al
use, along with specific steps for achieving these goals. (Chui et al. 2018) note that “Having a
structured strategy for Al implementation can lead to more effective application and ensure the
successful integration of these technologies into the media system.”

Commitment to Ethical Values: Emerging media institutions must adhere to ethical values in Al
implementation, including respecting privacy, ensuring credibility, and avoiding bias. Neglecting
these values may result in a loss of public trust. As Tandoc & Johnson (2016) explain, “An ethical
framework should guide Al usage to ensure respect for audience rights.”

Collaboration with Specialized Technology Companies: Emerging media institutions can achieve
greater success in Al adoption by collaborating with specialized technology companies that provide
intelligent solutions and assist in implementing these technologies. According to Davenport (2018),
“Partnerships with Al technology companies provide media institutions with the best tools to
successfully apply technological innovations.”

Emerging Digital Media Institutions: Balancing Innovation, Al Utilization, and Professional
Ethics :In the era of modern technology, emerging media institutions increasingly rely on Al to
enhance their operations and drive innovation. However, a significant challenge remains: achieving
a balance between technological innovation and maintaining professional ethics, which include
integrity, credibility, and respect for privacy.

Technological Innovation and Professional Ethics:( Coddington ,2015) asserts that “Innovation in

media institutions should not come at the expense of fundamental professional principles such as
journalistic independence and neutrality.” To achieve this balance, emerging media institutions must
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establish strategies to ensure that Al enhances credibility and contributes to delivering balanced
content.

Transparency in Al Usage: It is essential for emerging media institutions to be transparent about
how Al is used in news production or content personalization. According to Gillespie (2018), “Media
institutions must be clear with their audiences about how data and Al technologies are used to ensure
trust and credibility in the content they publish.”

Commitment to Ethical Standards: Emerging media institutions must establish policies and
regulations for Al usage in alignment with professional ethics. These policies should include
maintaining data privacy, avoiding content bias, and preventing the misuse of technologies such as
opinion manipulation or the spread of misinformation. As Tandoc & Johnson (2016) highlight,
“Investigating how Al affects the media requires a strong commitment to ethical standards.”

Balancing Automation and Human Interaction: While Al offers solutions for automation and data
analysis, media institutions must preserve the role of journalists and media professionals in editorial
decision-making to ensure that content remains human-centered and ethical. (Anderson 2019) states
that “Media institutions should maintain human interaction in the editorial process to ensure that
technology does not replace human intuition in news processing.”

This study examined the role of Al in fostering the growth of emerging digital media institutions,
particularly in light of the rapid transformations occurring in the media sector. It highlighted the
multiple challenges these institutions face, including content management, enhancing marketing
strategies, and innovating new business models to achieve sustainability and competitiveness.

The study employed a descriptive-analytical approach to assess Al’s impact through tools such as big
data analysis, media production automation, and user experience enhancement. It also addressed the
technical and ethical challenges associated with Al use, including transparency issues, data
protection, and the ethical implications of algorithm deployment.

The findings indicate that integrating Al is a crucial strategic option for ensuring growth and
sustainability in emerging digital media institutions. However, it is essential to maintain a balance
between innovation and ethical and professional considerations.

5. Key Findings:

o Enhancing the Efficiency of Media Operations: Al contributes to the automation of content
production and management, helping to reduce operational costs and increase productivity.

o Improving Digital Marketing Strategies: Al assists in audience data analysis, which enhances
content targeting and boosts user engagement.

o Enhancing User Experience: Al enables personalized content delivery based on user interests,
fostering audience loyalty and increasing participation rates.

e Addressing Technical and Ethical Challenges: These challenges include transparency in
algorithm usage, the impact of automation on content quality, and the protection of users' personal
data.

e The Importance of Balancing Innovation and Ethics: The effective use of Al necessitates the
establishment of clear regulatory policies to ensure adherence to ethical and professional
standards.

6.CONCLUSION:
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In conclusion, Al has become an indispensable tool in the development of emerging media
institutions. By leveraging Al technologies, these institutions can enhance their strategies in various
domains, including content management, data analysis, and personalized media experiences for their
audiences. Additionally, these technologies contribute to operational efficiency and open new
avenues for innovation, strengthening their competitiveness in the media market.

However, for emerging media institutions to fully benefit from Al, they must address significant
challenges, particularly balancing technological innovation with professional ethics and developing
the necessary human skills for AI implementation. Furthermore, media institutions must tackle the
technical and ethical issues that may arise from Al usage.

Ultimately, Al serves as a cornerstone in the future of emerging media. As technological
advancements continue, these institutions will be able to harness AI’s potential more effectively to
achieve sustainability and growth. This, in turn, will enhance their ability to deliver high-quality
content and foster greater audience engagement.

Recommendations :

o Investment in Artificial Intelligence: Continue supporting Al technologies to develop internal
structures, enhance operational efficiency, and improve user experience.

o Specialized Training Programs : Media institutions should adopt specialized training programs
to enable employees to effectively utilize (Al) tools and technologies.

o Clear Regulatory Policies : It is essential to establish well-defined regulatory policies to ensure
the ethical and responsible use of Al in media institutions, while safeguarding user rights and
ensuring compliance with relevant legislation.

o Utilization of Advanced Applications : Leverage advanced Al applications such as big data
analytics, content personalization, and sentiment analysis to enhance audience targeting and
engagement.

o Integration of Al into Economic Models : Develop Al-based services and products to open new
revenue streams and achieve long-term sustainability in the media market.

o Building Technological Partnerships : Establish effective collaborations between media
institutions and technology companies to develop innovative Al-driven media solutions.

e Enhancing Transparency : Clearly explain how artificial intelligence is utilized in editorial
decision-making to ensure clarity and transparency.
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