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Abstract:

In the light of current developments and the intensive competition between
companies, as well as the rapid advancement of technology and the trend
towards globalization the developing countries are facing many challenges
in businesses. Perhaps the most important among these challenges need
to focus on new policies which are different, just from the traditional for
the time being, in line with the requirements of the global market in order
to occupy the position among the world's most prestigious companies.

As a result, this research settles the most important international changes
which the business establishments are facing, especially the industrial and
service provider establishments.

The Research has shed light on all aspects of related to marketing policy
and in the next phase, guidance has been provided by the experience of
Japan.

Les mots clés: Marketing policy, Intensive competition between
companies, Experience of Japan.
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