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Abstract: This paper aims to show the Covid 19 pandemic impact on the luxury
goods industry. Then, It gives the necessary recommendations to take by different
industry actors in order to overcome this crisis effects.

According to this study, the pandemic effects were very significant, where there was
a sharp decreasing in the total industry sales by 63-76% in the total closure period of
2020 compared to 2019 and the annual decline by 20-35% during recovery with the
third quarter beginning till the end of the year by 10-15% with losses expectation
ranging between 450 and 600 billion dollars for the entire fashion industry and
luxury goods. However, the industry can overcome these effects by taking some
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measures that are urgent in the short term by focusing on the priorities and at the
same time, we should take longer term considerations for shaping the future.
Keywords: Good industry; Luxury consumer spending; Luxury brands; Fashion;
Digital shopping
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Changed for the Good?, Bain & Company, https://www.bain.com/insights/luxury-
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