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The impact of online customer reviews on travel intention

-An applied study on a sample of users of online review platforms in
Constantine-
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Abstract:

In light of the significant digital development the world is witnessing,
and the increasing reliance of individuals on the Internet as a source of
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information when making decisions in various aspects of life, online
customer reviews have emerged as a key source for shaping customer
perceptions of various options, particularly in the tourism sector where
many rely on such reviews to explore other’s experiences and gain an
informed understanding of service quality, making them an integral part of
the travel decision-making process. This study aims to determine the impact
of online customer reviews on travel intention by applying it to a sample of
384 users of online review platforms in Constantine.

The study results showed an impact of customer reviews on travel
intention, with reviews quantity having the greatest impact, followed by
review recency, then review valence, and finally review quality.

Keywords: Electronic Word Of Mouth;Online Customer Review; Travel
Decision; Travel Intention; Online Review Platforms.
JEL Classification Codes: D83, M31, Z33
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