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Abstract :

This study aims to investigate the reality of the tourism sector
in Algeria through the globalcompetitiveness indicators tourist. And to
what extent can this sector to contribute to the national economy?. Is it
possible to explain the tourist product under the deterioration of the
African competitive tourism indicators (ranked 17 Africa), also, it will
explain the global tourism competitiveness which is ranked 123 out of
141 worldwide?

Findings: in 2014, the movement of the global tourism has been
estimated 1 billion and 133 million tourists, and the total revenues for
this movement amounted to 1.245 billion dollars (937 billion euros).
While in the same year, the continent of Africa attracted about 56
million tourists. Thus, it attracted less than 2.5 million tourists
therefore, the tourist revenues estimated at $ 36 billion and from this
amount the revenue of Algeria is 341 million euros???.
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!. Organisation mondiale du tourisme (OMT-UNWTO), Classification basée
sur le Fonds monétaire international (FMI). Veuillez consulter I’annexe
statistique du World Economic Outlook (avril 2015) du FMI, page 150,
www.imf.org/external/ns/cs.aspx?id=29.
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