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Abstract :

THE GOAL OF THIS STUDY IS TO SEARCH ABOUT ELECTRONIC MARKETING AS A MODERN CONCEPT,
THAT IS LINKED TO THE ONGOING DEVELOPMENT IN INFORMATION TECHNOLOGY AND COMMUNICA-
TION, AND IT WAS PUT AS AN INDEPENDENT VARIABLE THAT WITH IT WE CAN ACHIEVE OUR DESIRED
GOALS FROM THIS STUDY, AND OUR MAIN GOAL FROM IT IS TO KNOW HOW DOES ELECTRONIC MAR-
KETING AS A TOOL ACHIEVE OR INQUIRE A COMPETITIVE ADVANTAGE.

THROUGH THIS STUDY WE TRIED TO PRESENT THE MOST IMPORTANT MEANS OF ELECTRONIC MARKET-
ING AND IT’S ELECTRONIC MARKETING MIX, WHICH COMPANIES CAN WITH IT ACHIEVE WHAT IT DE-
SIRE AND WHAT ARE THE GOALS THAT IS PURSUING THROUGH MARKETING OPERATIONS THAT WAS
ADOPTED BY THESE COMPANIES TO SATISFIES THE NEEDS AND DEFERENT DESIRES OF THE CUSTOM-
ERS, AND TO MAINTAIN ITS MARKET SHARE AND TO TURN THREATS INTO OPPORTUNITIES.

THEREFOR TO CREATE MULTIPLE ADVANTAGES THAT MAKES IT ABLE TO OFFER MORE VALUE THAT
BECOMES A COMPETITIVE ADVANTAGE, SO WE PROJECTED OR STUDY ON SAA TO KNOW THE CONDI-
TION OF ELECTRONIC MARKETING IN THIS KIND OF SERVICE SECTOR AND IT’S APPLICATION. IN THE
END OF OUR STUDY WE REACHED TO CONCLUSIONS AND THE MOST IMPORTANT IS THAT SAA USE
SOME OF ELECTRONIC MARKETING TOOLS AND IN AN AVERAGE WAY BUT STILL HAD A ROLE AND AN
IMPACT ON A COMPETITIVE ADVANTAGE THAT IT TRIES TO REACH.

KEYWORDS: ELECTRONIC MARKETING, COMPETITIVE ADVANTAGE, INSURANCE, INFORMATION TECH-

NOLOGY, COMMUNICATION.
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