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Abstract:
This study explores perceived value as a strategic lever to
increase global company sales, using Apple, a world-leading technology

company, as a case study. After reviewing the theory and analyzing its net
sales data, we identified
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several key findings : First, Apple’s sales strategy is primarily based on
perceived value before purchase rather than on pricing strategy. Second,
Apple’s ingenuity lies in locking consumers into a hard-to-replace
integratedecosystem. Third, the company focuses on selling integrated
solutions rather than standalone products, so consumers see the benefits of
its products as

outweighing the sacrifices of their use.

Keywords: Perceived Value, Integrated Technological Ecosystem, Apple
Inc.
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