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Abstract: this research investigates the mediating role of digital trust in
shifting Algerian consumers from traditional markets to digital platforms.
By constructing and analyzing a structural model, the study evaluates the
impact of primary variables (utilitarian value, ease of use, and perceived
risk) on the dependent variable (platforms adoptions) through the mediator
variable (digital trust). The findings confirm that digital trust acts as a
mediator between these primary factors and the consumer's inclination
toward digital platform adoptions.
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