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Abstract:

These research papers aim to shed light on the impact of the uses and
applications of the Fourth Industrial Revolution, which represents one of
the manifestations of the technical development taking place in the field of
information, telecommunications and Internet networks on the future of the
marketing system, as the modern trend soon became directed rapidly and
increasingly toward: Cyber-Physical Systems, Automation, Data Exchange,
Acrtificial Intelligence, Robotics, Internet of Things, Cloud Computing. And
other digital innovations in the age of imagination. Change, development
and transformation is the constant rule, and it will always remain an
inevitable scenario for all.

Undoubtedly, the marketing activities management and sales efforts,
which are an integral part of economic, industrial and commercial life, are
forced more than ever to adapt to the digital challenges of the present and
the future. The prospects for an even stronger impact in the coming decades
seem inevitable.

Keywords: Information and Communication Technology, Fourth Industrial
Revolution, Marketing System.
Jel Classification Codes: XN1, XN2.
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