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Abstract:

Gravity tourism is a bet importantand resource wealthwhere Algeria is the

beating heart of the Arab Maghreb and the gate of the African littoral Europe
and the station Mediterranean it is a country that combines qualities of

African.Arab and Mediterranean multiple where races in addition to the terrain
and acquisition of coastline extends.200 kilometers.punctuated beaches and

bays including what is Burberry Phoenician Arabic. Centers for the treatment of

desert sand.he said Hazza bin Khalid alSharif: When we are seeing a
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compelling and attractive tourism ?. In this presentation we try to answer these
concerns through the following dilemma:

How can highlight the attractiveness of the desert region to achieve the
strategic positioning of tourism locally and internationally and to attract tourists ?

Keywords: tourism .tourist attraction desert.positioning anticipated .
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(1)Dossierattractive:http://www.insee.fr/fr/usee.regions/f_comte/themes/thematiques/attrac
tivité/attractivité%20touristique.pdf.p47.

(2)Isabelle BABOU_Philipe CALLOT. Les dilemmes du tourisme.Librairie Vuibert .
paris2007..p 191.

(3)http://www.albiladaily.com/articles.php?action=show.&id=2338..
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(1)TABET AOUL Mohamed Kebir .Le marketing territorial. un outil de développement
localcas des communes de grand Tlemcen(Tlemcen - Mansorah _ Chetouane).
université de Tlemcen Abou Bakr BELKAID .faculté des sciences économiques et
sciences de gestion
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Source:Leurent BOTTINicolas PEYPOCH Bernardin SOLONANDRASANA ¢ Ingénierie
du tourismeconcepts « méthodes « applications « groupe DE BOECK 1ére édition «
France « 2008 « p 46.
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