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Abstract:

The objective of this study is develop a theoretical frameworkto concepts,
types (knowledge, knowledge management, andinnovation), and employ
available of accumulatedknowledge about variables major study (knowledge
management, innovation) in the development of the Dimensions methodological
aimed at achieving the objectives of this study, the main objective is diagnosis
the relationship between knowledge management and innovation, explaining the
form of this relationship and its importance in improving the organization's
performance and success and access to achieving competitive advantage.

Key Words : Knowledge,Knowledge Management, Innovation
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