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Abstract:

This study aims to highlight the importance of contemporary
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Businesses adopting the sustainable marketing philosophy in their
commercial and industrial activities, which is based on three main
dimensions: “Green Marketing; responsible marketing; Ethical
Marketing”. In order to achieve the study's Purpose, the “Hankel”
company was selected as a case study. After collecting and analyzing
data, based on the Deductive Method, the results indicated a great
commitment of the Hankel” company to adopting the Sustainable
marketing in its activities, where the company provides sustainable
products to customers, society and the environment.

Keywords: Sustainable marketing; Green Marketing; responsible
marketing; Ethical Marketing; contemporary Businesses.
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