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Abstract:

Domestic tourism plays an important role in achieving local
development and driving the economy. Recently, interest in this type of
tourism in Algeria has increased. Despite the rich cultural heritage and
stunning natural landscapes, it remains underdeveloped. Therefore, the
relevant authorities are striving to activate it through various tools and
mechanisms. Among the most effective tools and supportive
mechanisms for this tourism are social media platforms. This study
aimed to clarify the pivotal role that social media plays in promoting
and revitalizing domestic tourism in Algeria by highlighting the
Tourisme Algeria Official page active on Instagram. The study found
that this page attracts the attention of a large number of tourists by
showcasing and introducing the tourism assets that Algeria boasts, in
order to influence their decisions and tourism choices.

Keywords: Social media, domestic tourism, Instagram, Tourisme
Algeria Official page
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