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Abstract:

Ethical marketing concept is an extension of the social concept of
marketing with more novelty and comprehensiveness; it focuses on
the different aspects of the social, ethical and usual responsibility of
marketing as practice and application, as well as the behaviors and
ethics of marketing practitioners. This concept confirms the commit-
ment of business organizations to regulations and instructions in the
four components of the marketing mix: Product, pricing, distribution
and communication, which permits to avoid harm to consumers.

In this paper, we will shed light on the nature of the relationship
between social responsibility and ethical orientation in the field of
marketing, while reviewing the most important ethical approaches on
which the ethical behavior of marketers is based.

Keywords: marketing, social responsibility, ethical approach,
marke-ting mix.
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