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Abstract:

In the frame of the interaction of the company with the
environment, it becomes mandatory for it to adopt policies and
strategies or new management methods that allow it to adapt and
live with the various international environmental complexities, on
one hand, and face fierce international competition and its
emergence as a competitive company, on the other hand; the
international marketing would be one of modern methods in
management, which provides the company a set of methods and
techniques on how to access international markets and serve them
according to the specificity of each market as part of an
international marketing strategy inspired from the general
international strategy of the company in accordance with the

gl = gl e FT el - - sl 3

MAAREF (Revue académique) Partie : Sciences Economiques &;s(.z5%! }.Ln)\ “\.,9 (R ik ),
11 ®™ Année -N°: 21( Décembre 2016 ) (2016 jpowts ) 21 0 sl _ 5 2o waldl 2l



)
397 Jole ol «li>

objectives of the company and market requirements.

Keywords: international marketing, marketing strategy,
competition, company's competitiveness.
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