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on brand image and consumer buying intent
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Abstract :

Business companies look sponsorship opportunities to actualize their
general marketing objectives, given that Sponsorship has definitely become
one of the highest growing global marketing practices; the purpose of this
research was to examine the effect of sponsor-event congruence and attitude
towards brand on the brand image and consumer buying intent of sponsor’s
product. The result out found that there is a direct and positive impact of each
of sponsor-event congruence and attitude towards the brand on the brand's
image and consumer's purchase intent, in addition to a direct and positive
impact of the brand's image among the sports audience on the buying intent.
Keywords: Sponsorship, congruence, attitude, brand, buying intent
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Rodoula, Tsiotsou; Konstantinos, Alexandris, (2009). Delineating the

outcomes of sponsorship: Sponsor image, word of mouth, and purchase
intentions.
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Pope, Nigel; Voges Kevin, (2000). The impact of sport sponsorship

activities, corporate image, and prior use on consumer purchase
intention.
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Melovic Boban et al. (2019). The impact of sport sponsorship perceptions
and attitudes on purchasing decision of fans as consumer.
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Young Park, Jun; Sihombing, Sabrina. (2020), Effects of sponsor-event
congruence on brand image, attitude toward the brand, and purchase

intention.
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