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Abstract:

This study aims to shed light on digital marketing strategies and the
extent of their contribution to improving the marketing performance of
Islamic banks, where digital marketing with its various tools has become an
important element of activity for banks, Presenting digital marketing
strategies and tools and the role they play, by activating the mechanisms of
marketing performance in its various dimensions related to profitability,
market share, and mental impressions related to satisfaction.

key words: digital marketing, Digital marketing strategies, digital marketing
tools, marketing performance.
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