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The Role of Internal Marketing in Reducing Medical Errors 
Field Study on a Sample of Hospitals of Djelfa
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Abstract: 
 The purpose of the study is to show the dimensions of internal marketing and to measure its role in 
reducing medical errors and improving the quality of health services, and to show the importance 
of the study through the impact of internal marketing on the health sector and its workers, and then 
on the quality of health services provided to patients. In a sample of health workers from the 
Wilaya of Djelfa at the hospital level, the results were processed under the spss program and the 
study showed the role of internal marketing in reducing medical errors 
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Y=0.764+0.408X11+0.6336X12+0.714X13+0.317X140.612
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