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Quality of banking services as an input to achieve competitive advantage 
Case Study of Agricultural and Rural Development Bank  El oued Agency
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Abstract: The study aims to identifying banking services quality and reality of the application and
how they contribute to the acquirement and achievement of competitive advantage in the Bank of 
Agriculture and Rural Development in the El oued Agency for the year . The survey was 
based on the opinions of the Agency's clients as a tool for collecting data and information related to 
the study through distributed questionnaire. In order to know their direction About the services 
quality that  provided to them achieved for competitive advantage, and was addressed through the 
program spss. And we have concluded from this study important results through which to provide a 
range of suggestions for the Agency studied in order to improve the services quality and to achieve 
its excellence.
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11 14.10 

  
4 5.10 

36 46.20 
22 28.20 
16 20.50 
78 100 
3 3.80 

12 15.40 
29 37.20 
28 35.90 
6 7.70 

78 100 
32 41 
21 26.90 
14 17.90 
11 14.10 
78 100 
11 14.10 
35 44.90 
17 21.80 
15 19.20 
78 100 
22 28.20 
10 12.80 
26 33.30 
20 25.60 
78 100 

 

 
1 



 
 

- 240 - 

 

 

10

M.Porter (1993), Aventage concurrentiel des nation, Paris: Inter édition, p 48.

Gerard Garibaldi (1994), Stratégie concurrentielle (choisir et gagner -96

Raymond Thiertar (1997), , 2éme édition, paris: édition édiscience international,  p 91

/

Etienne Collignon, Michel Wissler (1998), Qualité et compétitivité des entreprises, paris: économica, p163. 

31



__________

 
 

- 241 - 

 

 



______

 

 
242 

 
 
 
 

 
 
 
 
 
 

 
 
 

 


