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Social Media Promotion During the COVID-19 Pandemic
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Abstract: This study aims to know the role that social networking sites play in electronic
promotion during the Covid 19 relying on statistics and data that were extracted through some
statistical sites, in addition to identifying the most famous electronic stores. Through social media,
as well as the impact of promotion through social media on consumer behavior. The result of this
study is that social media is a prominent source for influencing consumer behavior and that it has a
major role in the promotion process during this pandemic, as it plays the role of mediator between
the producer and the consumer. Organizations need to pay attention to this type of promotion to
revive electronic commerce.
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