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THE CONTRIBUTION OF E-MARKETING TO THE
PROMOTION OF TRADITIONAL ART INDUSTRY PRODUCTS
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ABSTRACT:This study aims to highlight the role that e-marketing can play in the definition
and promotion of art craft products, as an information and communication technology(ICT)
marketing outlet that can be used by the craftsman to sell his products along with the traditional,
reliable marketing outlets that it is usually in specialized stores and exhibition salons, especially since
individuals who work in traditional and industries have problems in marketing their products, so we
will try to address the problematic: how does e-marketing contribute to the promotion of traditional
art industry products? This is based on description and analysis approach.
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