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that being said, this study is all about to get media education in algerian families on 

the spot light, through a field study on a sample from Serif. 

Keywords: media education, family, educational information 
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Abstract: 

 

behavior, because of its great influence upon them and in this era of great 

order the fill in the time of shows, which makes the social societies has a great role in 

guage and values and affects his 

guideness through what he could get from the media which knew a big variety in its 

means and technics and rise him properly to protect him from media dangers. With 
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especially as regards the impact of new values in the socialization of children 

especially it contradicts  

 This contribution is a field survey which we will try to answer the question-what are 

the trends of the preachers ' imams ' towards the effects of social networking sites 

(Facebook, Twitter, instagram, YouTube, whatsapp, Messenger. On the socialization 

of children  
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Abstract 

 The content of media messages broadcast by social networking sites and the services 

and applications offered by the effect on the level of social values and behavior and 

consumer culture and social relations. And that's what led to the divergent positions. 

And through field observation we can observe that religious opinion leaders and 

especially the imams in mosques, preachers have addressed this phenomenon, 
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Summry: 

Undoubtedly the media phenomenon has her effection in Our world today the human 

presence cannot dispense of the prensence of all media with it's own differents which 

push us to stop in this kind of phenomenon to understand it to detect and find the 

unknown question behind the forms of media discourses in the modernity tense which 

was speacial in leaving of the value of these discourses. wich made us attention to the 

danger of this strategy wich done by acts of modernity special in valorem education 

field  

Key words ; value discourse top modernity , rationalization word 
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