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Abstract:

This study discusses the practical mechanisms for integrating Augmented Reality (AR)
and Virtual Reality (VR) technologies into the marketing ecosystem, focusing on their
role in engineering interactive experiences that bolster institutional trust and consolidate
the principle of digital transparency. The article further explores the emerging economic
dimensions within the 'Avatar Economy' and virtual goods as promising investment
channels. Despite the available opportunities, the research highlights fundamental
obstacles, such as privacy complexities, technical difficulties, and challenges related to
costs and resources.

The paper concludes by presenting case studies and practical applications to analyze
how companies transition from theoretical concepts to practical implementation,

reviewing a set of pioneering experiences that have successfully integrated the
Metaverse and Augmented Reality into their marketing and public relations strategies.

Keywords :
Avatar Economy, Corporate Communication, Interactive Public Relations, Marketing,
Metaverse, Virtual Reality, Virtual Worlds.
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