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Abstract: 
This article addresses the issue of employing the experimental method in media and 
communication research. It highlights the methodological advantages of this approach and 
discusses some of the flaws and challenges associated with its application in media and 
communication studies. The article also explores the feasibility of applying the 
experimental method in this scientific discipline. The study concludes that this method 
offers advantages, such as precision in measurement and the ability to control variables, 
which aids in analyzing and understanding the impact of media content. However, the 
challenges in applying it to media and communication research include the difficulty in 
controlling variables due to the complexity of media phenomena, as well as ethical issues 
related to the privacy of participants in the experiment . 
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