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Abstract:
Through this article, we aim to provide a comprehensive overview of social media
networks worldwide and in Algeria, by addressing the most significant stages
accompanying their emergence starting from the internet and the spread of Web 2.0.
This is in light of the rapid developments that characterize this type of networks, and the
unprecedented increase in their number of users, leading to radical changes on all levels.
In our study, we relied on the latest statistics available to us to highlight the most
prominent social media networks that have received attention based on their user base,
as well as everything related to their users
Facebook platform has taken the lead and popularity worldwide, followed by YouTube,
Instagram, WhatsApp, and then TikTok. Algeria did not differ from the world, as it
followed almost the same approach where the use of these networks contributed to the

spread of e-commerce as a new profession
Keywords: communication, Internet, Facebook, Social media networks, You Tube, Web 2.0.
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SOCIAL MEDIA USE OVER TIME (YOY)

NUMBER OF SOCIAL MEDIA USER IDENTITIES (IN MILLIONS) AND ANNUAL CHANGE (NOTE: USER IDS MAY NOT REPRESENT UNIQUE INDIVIDUALS)
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