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Abstract:
This paper explores the fundamental transformations that artificial intelligence has
brought to public relations practices and their strategic roles, employing a systematic
review methodology to analyze contemporary scientific literature. The study seeks to
elucidate how public relations has shifted from a traditional model based on one-way
communication to an intelligent interactive model grounded in predictive data analysis
The systematic review results revealed that artificial intelligence has brought about a
radical transformation in three main areas: first, the automation of routine operations
such as media monitoring; second, the emergence of new roles such as big data analysis
and predictive communication, requiring different professional competencies; third, the
raising of ethical issues related to transparency, privacy,. The study concludes that the
future of public relations lies not in resisting or surrendering to Al, but in developing a
hybrid model that combines human and artificial intelligence.
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Table 1: PRISMA Summary

Stage Number Description

Records Identified | 40 | From Scopus database search

Duplicates Removed| 0 No duplicates found

Records Screened 40 Title and abstract screening

Records Excluded 31 |Not relevant to PR and Al topic

Studies Included 9 Full-text analysis

gl cdnadl ((8)atsll yuuall
Table 2 : All Extracted Studies (n=40)

N Authors Title Year Source

1 |Rogat, T.K.; Traynor, A.; Hmelo- Situating collaborative 2026 |Instructional Science
Silve, C.E.; Cheng, B.H. disciplinary activity: creating

a space for high-quality...
Farooqg, A.; Salminen, J.; Does negative buzz result in | 2026 Technology in
Dahabiyeh, L.; Javed, Y.; Jansen, |social media discontinuation? Society
B.J. Investigating the eff...
3 Kim, Y.; Kim, S. Exploring Consumer 2026 |Communication and
Cognitive and Behavioral Sport
Engagement on a Sport
Team’s Twitter...
4 Raja, U.S.; Castro, N. Taking the pulse: Exploring | 2026 First Monday
Bluesky users’ perception of
workers’ rights and cli...
5 Capps, R.E.; Bartholomae, G.; |School Engagement in Youth| 2026 School Mental
Kronthal, E.; Miller, S.A.; Becker, with ADHD Health
S.P.; Dvorsky, M.R.

6 Schultz, E.C.; Huang, B.; Perspectives of Frontline 2026 JMIR Human
Shenouda, M.; Estai, M.; Clinicians and End-Line Factors
Ranjitkar, S.; Louie, J.P.; Users on Smartphone-Based

Pungchanchaikul, P. Phot...
7 |Pan, Z.; Wang, K.; Zhu, J.; Smith, Levels, stickers, and 2026 Education and
M. strategies: how gamified Information
math tasks foster elementary Technologies
stud...

8 |Dai, W.; Lin, J.; Jin, F.J.-Y.; Tsai, | Learning Analytics for Early | 2025 |Journal of Learning

Y.-S.; Srivastava, N.; Bodic, P; Identification of At-Risk Analytics
Gasevi¢, D.; Chen, G. Students and Feedback Int...
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9 Wester, E.R.; Walsh, L.L.; Beyond emergency remote | 2025 Journal of
Arango-Caro, S.; Bray Speth, E.B.;|teaching: student engagement Microbiology and
Callis-Duehl, K. rebounds in planned online ... Biology Education
10 | McChesney, E.T.; Schunn, C.D.; | Where to act, when to think, [ 2025 |International Journal
DeAngelo, L.; McGreevy, E. [ and how to feel: The ABC + of STEM Education
model of learning engage...
11 Yan, G.; Wang, S.; Wang, F.; Examining digital platform | 2026 Internet Research
Yeoh, W.; Wang, B. resilience: a social—ecological
systems approach
12 Vairetti, C.; Gubbins, J.C.; Media analytics via machine | 2026 Social Network
Maldonado, S. learning: social media Analysis and Mining
engagement prediction for
TV ..
13 Mlambo, P.B. A descriptive study on social | 2026 | Discover Education
media as a supplementary
tool for teaching and lea...
14 Kayal, M.; Pati, J.; Kumar, S.; Parametrically modified 2026 |Discover Computing
Singh, L.K. BERT for emotion prediction
through sentiment analysis
15 Zhao, D. News dissemination 2026 |Discover Computing
prediction based on meta
heuristic optimization fuzzy
algorit...
16 Corten, R.; Boeschoten, L.; Assessing mobile instant 2026 Social Network
Carriere, T.; Jongerius, S.; messenger networks with Analysis and Mining
Struminskaya, B.; Mulder, J.; donated data
Zahedi, P.; Nadi Najafabadi, S.;
Mendrik, A.
17 Saini, S.; Sen, P. Early detection of anorexia | 2026 [Discover Computing
from reddit posts using time
series based transforme...
18 Alotaibi, J. Digital communication in 2026 Humanities and
Middle East cultural Social Sciences
institutions: developing a Communications
theoret...
19 Aceh, D.A.; Lumbanraja, P.; Enhancing innovation 2026 |International Journal
Absah, Y.; Dalimunthe, R.F. performance through digital of Data and Network|
platform capability and big Science
dat...
20 Ajise, R.; Olujobi, O.J. HARNESSING ONLINE 2026 Journal of
DISPUTE RESOLUTION Sustainable
FOR ECONOMIC Development Law
GROWTH IN NIGERIA: A and Policy

LEGAL FRA...
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N Authors Title Year Source
21 Mansfield, C.D.; Bauer, J.J.; What might we learn about | 2026 Humanities and
Booker, J.; Grysman, A.; Singer, | autobiographical narrative Social Sciences
J.; Fivush, R. processing from Atrtificial ... Communications
22 Raymond, M.; Saldinger, J.C.; | Universal feature selection 2026 Journal of
Elvati, P.; Violi, A. for simultaneous Cheminformatics
interpretability of multitask
datas...
23 Jiang, Y.; Porter, M.D. Quantifying the influence of | 2026 Social Network
user behaviors on the Analysis and
dissemination of fake news Mining
on...

24 | Kanbakan, A.; Bozdereli Berikol, | Artificial intelligence based | 2026 BMC Medical

G.B.; Ilhan, B.; Altintas, E.; resuscitation simulation: a Education
Doganay, F. pilot study of a novel...

25 Amure, R.; Agarwal, N. Discovering cross-platform | 2026 Social Network
narrative flow templates Analysis and
using frequent subgraph Mining

mini...

26 Uwayezu, E.; Tenney, D.; Evaluating social media user| 2026 Social Network

McAdams, A. trade-off between free Analysis and
platform use and privacy Mining
con...

27 |Hossen, M.S.; Farid, F.A.; Shaha, A sophisticated feature 2026 Social Network

P.; Twake, M.M.R.; Sabah, F.; | vectorization-based stacked Analysis and
Rezwan, K.M.M.B.; Rahman, A.; | machine learning approach Mining
Karim, H.A.; Miah, A.S.M. fo...
28 | Ghalamsiah, N.; Wen, J.; Li, G.; Labeled Datasets for Air 2026 Scientific Data
Chen, Y.; Lu, X.; Fu, Y.; Chu, M.;| Handling Units Operating in
O’Neill, Z. Faulted and Fault-free Stat...
29 | Kucinkas, A.; Retsa, C.; Meijer, | Learning visual to auditory | 2026 npj Science of
P.B.L.; Wallace, M.T.; Gori, M.; | sensory substitution reveals Learning
Murray, M.M. flexibility in image to...
30 | Honcharov, D.; Soundarajan, S. Fair dense subgraph 2026 Social Network
discovery: algorithms and Analysis and
analysis Mining
31 Li, L.; Ye, Z. Impact of Perceived 2026 |European Journal of]
Interactivity in CodeCombat Education
on Vocational Students'
Computat...
32 | Liu, H.; Han, X,; Li, S.; Lin, W.; [ Impact of Visual and Verbal | 2026 Journal of Web

Zhang, M.

Anthropomorphism on User
Satisfaction in Academic

Librarianship
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Li...
33 | Rasool, A.; Rather, S.R.; Islam, Managing Negative 2026 Information
J.U. Engagement in Retail Mobile Systems
Apps: Drivers, Management
Consequences, and I...
34 Mansoor, R.; Riitelione, A.; From Pixels to Plates: 2026 Sustainability
Bhutto, M.Y. Exploring Al Stimuli and (Switzerland)
Digital Engagement in
Reducing F...
35 Meng, W.; Dolah, J. From Virtual Museum 2025 Sustainability
Experience Quality to (Switzerland)
Offline Visit Intention: A
Cultural Id...
36 Wang, F.; Peng, X.; Wang, Y.; | Adopting AR wayfinding in| 2025 npj Heritage
Fan, W.; Wang, K.; Du, Y. heritage tourism: extending Science
the UTAUT in cultural
cont...
37 Wei, B.; Zhuo, Y.; Zeng, H.; Determinants of university | 2025 Humanities and
Hong, H.; Liu, H. students’ attitudes towards Social Sciences
smart devices in the smar... Communications
38 Zhou, T.; Li, S. Examining user switching 2025 Information
intention between generative Development
Al platforms: A push-pull-...
39 Xia, T.; Wu, Y.; Chen, Y. Drivers and Moderators of 2025 |Behavioral Sciences
Social Media-Enabled
Cooperative Learning in
Design Ed...
40 |[Alkawsi, G.; Al-Sharafi, M.A.; Al Determinants of open 2025 Education and
Ajmi, Q. educational resources Information
adoption and their impact on Technologies
educatio...
dmigall cdiud! (8)atsl! :yuuall
Table A: Selected Studies for Analysis (n=9
Authors Title Year Source DOl
Kim, Y.; | Exploring Consumer 2026 | Communication [10.1177/2167479525133030
Kim, S. Cognitive and and Sport 3
Behavioral Engage...
Raja, U.S; Taking the pulse: 2026 First Monday | 10.5210/fm.v31i1.14335
Castro, N. Exploring Bluesky
users’ percept...
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3 | Dai, W.; |Learning Analytics for| 2025 Journal of 10.18608/jla.2025.8735
Lin, J.; Jin, | Early Identification of Learning Analy
FJ.-Y.; At-...
Tsai, Y.-S.;
Srivastava,
N.; Bodic,
P.; Gasevi¢,
D.; Chen, G.
4 |Vairetti, C.;| Media analytics via 2026 | Social Network {10.1007/s13278-025-01568-
Gubbins, machine learning: Analysis a
J.C,; social media...
Maldonado,
S.
5 | Kayal, M.; |Parametrically modified| 2026 Discover 10.1007/s10791-026-09958-
Pati, J.; BERT for emotion Computing
Kumar, S.; predictio...
Singh, L.K.
6 | Zhao, D. News dissemination 2026 Discover 10.1007/s10791-026-09920-
prediction based on Computing
meta heuris...
7 | Alotaibi, J. | Digital communication | 2026 | Humanities and |10.1057/s41599-025-06345-
in Middle East cultural Social Sci
inst...
8 |Aceh, D.A.;| Enhancing innovation | 2026 International 10.5267/}.ijdns.2025.9.01
Lumbanraja,| performance through Journal of
P.; Absah, digital p...
Y.,
Dalimunthe,
R.F.
9 | Uwayezu, |Evaluating social media| 2026 | Social Network |10.1007/s13278-025-01518-
E.; Tenney, | user trade-off between Analysis a
D.; fre...
McAdams,
A.

Amiiall Al ((3)catsl! sl

Inclusion and Exclusion Criteria

Inclusion Criteria:

* Studies related to digital communication and public relations

* Studies related to artificial intelligence applications in communication

« Studies on social media and organizational communication

* Studies on digital media and reputation management

Exclusion Criteria:

* Studies focused solely on education/learning contexts
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