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THE ROLE OF MARKETING INFLUENCERS IN THE ELECTRONIC PROMOTION OF
BRANDS ; CASE STUDY OF THE L’OREAL COSMETICS COMPANY.
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ABSTRACT:

This study aims to highlight the effective role of marketing infleuncers in the promotion of the L’Oréal brand.
We applied the AIDA model (Awarness, Interest, Desire, Action) to this study in its four stages as the model
that relies on it in the field of marketing and publicity as well as because it applies a lot in field of electronic
marketing. This study relied on the desing of a questionnaire for data collection and analysis, wich was

distributed to a sample estimated at 59 individuals.
Keywords: Marketing influencers, promotion, AIDA model, electronic marketing, purchasing decision
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