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Abstract: This research aims to study the impact of the marketing mix on
consumer behavior, through a case study of customers of Algeria's
telecommunications company. The research examines how the elements of
the marketing mix (product, price, distribution, promotion) influence
consumers' decisions and their loyalty towards the services provided. The
study adopts a descriptive-analytical approach to assess the impact of these
elements on consumer behavior in the telecommunications sector, focusing
on customer preferences and interests.
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The results showed that effective coordination between the elements of the
marketing mix enhances the company’s ability to meet customer needs and
attract them. The study also found that psychological and social factors play
a significant role in shaping consumer behavior, and as such, the company
must adapt to these factors. Additionally, the research emphasized that an
effective marketing mix contributes to strengthening customer loyalty and
motivating them to repeat purchase decisions.

Keywords: Marketing mix, consumer behavior, purchase decisions,
loyalty, marketing strategies.
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