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Abstract:

This study examines the iHerb platform as a leading model in digital marketing for natural
and health products, focusing on the role of word-of-mouth in influencing purchase
decisions. The research problem lies in understanding how word-of-mouth contributes to
shaping consumers’ decisions to purchase natural and health products on the iHerb
platform. The study aims to analyze the digital marketing tools used and to clarify the
impact of recommendations and reviews on consumers’ purchasing decisions. The
descriptive—analytical approach was adopted by analyzing the platform’s content and its
marketing strategies. The findings reveal that iHerb’s success stems from the integration
of technological elements and social trust, where positive word-of-mouth serves as a key
pillar in building credibility and motivating consumers to make purchases. This positions
the platform as an advanced model of interaction between digital trust and purchasing
decisions in the global market for natural and health products.

Key Words: Word of Mouth; E-commerce; Purchase Decision; Health Products; Natural
Products; iHerb Platform
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