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Abstract:

Advertising translation is an essential field in translation studies, as it not only involves
transferring words from one language to another but also requires understanding the cultural
and social differences between various communities. The success of advertising translation
depends on the translator's ability to adapt the promotional messages to align with the cultural
values of each target market. The role of artificial intelligence and data analytics in enhancing
this process is evident, as these technologies enable faster and more accurate, customized
translations. However, human intervention remains crucial to ensure proper cultural
interaction and the delivery of relevant messages.

Keywords: Advertising translation; Cultural differences; Artificial Intelligence; Data
analysis; Digital marketing; Translation between languages; Promotional messages; Cultural
adaptation; Advertising campaigns translation..
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