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Modern intellectual approach to marketing strategy 'with reference to resource 

and competencies theory'
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Abstract  

  In light of recent intellectual developments in the marketing and strategic domains in general, the 

importance of adapting the concept of the marketing strategy to organizations wishing to develop their 

performance with the various ideas resulting from them has emerged. 

  Especially with the conclusion of the great role that resource and competencies theory to as the most 

important theory of strategic thought in activating the marketing strategy, especially with regard to 

creating value and gaining customer satisfaction and loyalty, the latter who guides modern marketing 

thinking as the king of the concerns of the organization of the current century. 

Key words: strategic thought, marketing thought, strategy, marketing strategy, resource theory and 

competencies. 

Jel Classification Codes: B2, M310, D49 

                                           
mazouzzakia@gmail.com



 

225 

 

 



 

226 

 

 

 

 

 

 

 

 

 

   

  



 

227 



 

228 

 

 

 



 

229 

 

 

 



 

230 

 

 

 

 

 

 

 

 

 

 



 

231 

 

 

 

 

 



 

232 

 

 

 

 

 

 

 

 

 

 

 



 

233 

Source : C.Marier, "La Mise en Œuvre de la Stratégie : Les Compétences Organisationnelles", Groupe SECOR, 

Avril, 2007, p09. 

 

 

 

  

 

  

 

 

 



 

234 

 

Source : C.Marier, "La Mise en Œuvre de la Stratégie : Les Compétences Organisationnelles", Groupe 

SECOR, Avril, 2007, p09. 
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