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Abstract:  

TRIZ theory is one of the theories that aim to find creative solutions, according to forty principles. As 

each principle has its own purpose, this study aimed to identify the extent of reliance on the 40 

principles of this theory as an input to the formulation of objectives for products and the possibility of 

classifying these principles and thus objectives into groups. To achieve the aims of the study, the 

researcher collected data from various sources such as books, scientific research and the Internet and 

also used some of the solutions adopted National Insurance Company SAA, then analyzed them, the 

most important results were the classification of products objectives in seven different groups. 

 Key words: TRIZ Theory, Innovative Solutions, Insurance Services, Forty Principles of TRIZ 

Theory. 

JEL: Classification codes: M1, C1. 
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