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Abstract :

This article examines the impact of variables related to brand experience, customer
trust, and customer satisfaction on brand loyalty. Accordingly, the research aims to
highlight the importance of the customer's experience with the brand and their trust
in it, as well as their satisfaction and willingness to remain loyal to the brand. An
experimental study was conducted using a questionnaire survey to test the
hypotheses of the proposed theoretical model. The study involved 138 customers of
Ambiance restaurant in Tlemcen city. The data was analyzed using Principal
Component Analysis (PCA) and Structural Equation Modeling (SEM). The results
indicated that the independent variables (experience and trust) have a direct
influence on customer satisfaction, and customer satisfaction, in turn, directly
impacts brand loyalty. The study also confirmed the significant mediating role of
customer satisfaction in the indirect effect of experience and trust on brand loyalty.
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