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Abstract: 
Financial innovation is one of the most important areas of concern in banks effective 

because financial innovation makes the bank is effectively and efficiently in the 

banking market, as it contributes to the development and creation of new products and 

services financial to meet the financial needs of the contemporary, the starting point 

fundamental to this problem lies in the determination of these needs. 

The objective of this study is a survey of customer needs of commercial banks 

operating in the Kingdom of Saudi Arabia, the study aims to test the existence of 

statistically significant differences between these needs due to factors such as gender , 

age and income of the  bank customer. As used in this study, descriptive and analytical 
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approach based on the method of distribution of questionnaires, and  then statistical 

analysis whith SPSS. The study includes a sample of 200 clients and staff of 20 

commercial banks (including three national banks, eight foreign banks, and nine banks 

mixed). 

Keywords: Commercial banks, bank marketing, banking products and services, 

customer needs, the staff of the banks. 
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