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Abstract:

In this research, the researcher attempts to impinge upon the question of advertising techniques in
film. The article, then, aims to clarify the relationship between cinematic art and commercial
advertising of products, as well as explain the various techniques employed within what is generally
known as advertising related to cinematic art. The researcher also explores the range of methods
used by cinema in this context. The uniqueness of each technique is brought into scrutiny.
Ultimately, the researcher focuses on the method most suited to cinematic art, known as “product
placement in film”, by stressing its forms and techniques. The researcher explores the role of the
product in the film and its importance from an artistic perspective with an exhaustive explanation of
the material relationship between them.
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