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New products

30y ag pdAly Zepaly 318 ddale g8
Guenour Adel*, Guerad Yacine?, Belkhadem Bahria®
a.guenour@univ-bouira.dz« n sl zlad o) visa JS) daalal
gueradyacine@univ-bouira.dz s slb zlad o) xiaa ) dadla?
belkhadem.bahria@univ-cbes sall s 5 sbaB¥) & i) yiiacieal r 2ana 2 Ol 8 s drala 3
oran2.dz
2023/03/01 :Jsall g ) 2022 /08/ 13 230 7 )

: padla
ot sl JSEN) A Al 50 Cags cGulige s la csu sl lse (5 siae e Al jall o2gy oLl
el at I Jelall paal o ) Caagh 3l Clusns sall 038 (8 saaal) cilaiiall il ellgid) s e
el ) cleaddl (515 Gual andli ) oand g8 i all 8 Juailly ANl y) il ol S5 aladil
SN Glalaiall (L) (e B3 jhe 321 a8 A sde Al Glatind o ja) &3 25 2V 5 S 5 agilia Y
Cuald 5 (SPSS duelaial) o sdell Agliany) ol el Gk oo Sl Lslasy) dalled) cusiy
Joall dead g R sudll SISV oy dalii ) A8Dle @l o e ()68 gy L) 3 81 abaea o ) il
oball sl (@l Al 3 el dalse Of Cua digliie ey oS3 SN Cplaaiall al
of o & A g el Gl gall e JII e saal g A g P Agle Slay i cddaaSlalledd Haall

oV diall des g e pils o 4l (8 A sl Jale
el llgtall ol U Jeall dand ¢ i) bl claiial) ¢y guatll JIS5Y cdalide cilals
M31 «031: JEL <l
Abstract:
This field study was done in Ooredoo, Djezzy, Mobilis companies in order to study the
impact of marketing innovation on the end-consumer adoption of new products in
these institutions, which aims to become the main actor in the development of the use
of information and communication technologies in Algeria, it seeks to provide better
and Dbetter Services to its customers to satisfy them and earn their loyalty.A
questionnaire was conducted for a random sample of 321 individual customers of the
three companies, and the statistical data processing through the SPSS program, the
results concluded that most of the respondents agree that there is Correlation between
marketing innovation and the adoption of 4G service for the three customers but to
varying degrees, where the factors: relative advantage, compatibility, complexity,
perceived risk, observability, affect to varying degrees in at least one of the companies
While the trialability factor did not have any impact on the adoption of 4G service.
Keywords: Marketing Innovation, New Products, Adoption, 4G Service, final
consumer.
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