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abstract:
this study aims to highlight the importance of social networks in modern marketing called "e-
marketing"”, for which today's companies alocate a large sum of the communication budget for it
given its advantages which allow to consolidate relationships with its existing and potential
customers and to promote it at a lower cost on the broadest.
Marketing on social networks allows e-reputation management to convey the right image to
customers. These customers use these networks on a daily and intensive basis where their purchasing
decisions are affected by the conversations and opinions of Internet users, what is requires a watch,
a permanent and regular presence of the company on these networks to benefit the maximum fromits
advantages.
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