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Virtual Reality and Augmented Reality in Digital Marketing: Customer
Experience in the Digital Age
Abstract: This study aims to highlight the role of virtual reality (VR) and
augmented reality (AR) in enhancing the customer experience. AR technology
creates a fully digital environment that users can immerse themselves in through
special devices, allowing customers to preview or virtually try products. On the
other hand, VR technology adds digital elements to the real environment through
smart devices, enabling users to immerse themselves in a virtual world by visiting
virtual stores or attending digital promotional events. These two technologies
contribute to increased interaction with the brand, stimulate purchasing decisions,

and help companies stand out in a competitive market by offering immersive,
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personalized, and innovative experiences. The study concluded that the use of
virtual reality and augmented reality opens new horizons for interacting with
customers, making them feel part of the story that the brand tells. With the
continuous advancement in technology and the ongoing evolution of these
technologies, they will become an essential part of digital marketing strategies,
allowing companies to provide unique and customized experiences that meet
changing customer needs, as well as offering new opportunities to enhance

customer loyalty and increase sales.

Keywords: Digital marketing, digital environment, Virtual Reality, Augmented Reality,

customer experience.

JEL Classification : M31, M39.
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