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Digital marketing strategies using artificial intelligence.

Abstract: The study seeks to demonstrate the importance of digital marketing as a
purposeful strategy and eftective mechanism for facilitating and accelerating transactions,
in addition to data analysis and content marketing. This is particularly true after its
integration with technological mechanisms and its reliance on the latest innovations
known as artificial intelligence (Al). We seek to showcase the added value that Al has
provided, which has advanced and developed digital marketing mechanisms and
supported their success, such as chatbots, search engines, and email marketing. The study
demonstrated the significant role of Al and its importance in driving digital marketing
operations through the range of applications and mechanisms it provides, enabling the
prediction of consumer behavior, rapid promotion, and precise targeting. Keywords:

Digital Marketing, Artificial Intelligence, Customer Behavior, E-Promotion
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