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Digital Marketing Strategies and Their Role in Stimulating
Engagement and Increasing Sales

-Nike Foundation Case Study-

Abstract: This study aims to analyze the digital marketing strategies employed by
Nike and their impact on enhancing customer engagement and increasing sales. It
highlights Nike’s ability to adapt to rapid technological changes and evolving
consumer needs. The company leverages big data analytics to understand customer
behavior, allowing for personalized experiences and targeted marketing.
Additionally, Nike effectively utilizes social media platforms to build emotional
connections with its audience through interactive content and collaborations with
influencers and athletes. The findings reveal that Nike's digital marketing strategies
go beyond conventional promotion; they represent an integrated framework that

reflects the brand identity and contributes to sustainable growth. Thus, the study
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emphasizes the importance of implementing digital marketing tools as a key driver
for interaction and competitive advantage in today’s global markets.

Keywords: Digital Marketing, Social Media Platforms, Nike.
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