(2025) 4 mmell (14 slygll Jasll ¢ gelagsll 2lag

s1pidl )13 e Bgrmldy al gt M) b 1 Sl ) Jolgdl aBlgs pe Bigmdl
Social Media Marketing : The Impact of Instagram and Facebook Advertisements on
Purchase Decisions

1 doglad JL»JA .2
2025/06/11 :JL.,y
2025/11/25 ;42
2025/12/11 : =

t peShe
oSl sls 13 e gy planad] Md elan V1 ol lse U3le) BB A ) dulall ode B2
(Y o Jelidly (g5l (ol paad) e (bW ikl oball 5B e BLaSaal e Al S5
Slebons Ogosty Mgin 200 oo alsiis ds o anlll sla) @ L cim¥) pe Ofgen cpdd) (pSlgaal) ol s
St (UNY B35 Joo By gl ULtV w97 Ol plisiial (pdy planad] pe sl
Slam Y bl plasanl SUL WE & a5y bW i) j5Uy (idall (3 28 (@Yl 52l an Lol
Of @l bl ((SEM) KAl o¥olall Jos 0 ko) Slpadll S 206 M5 e Smart PLS
Jaks plana] o bmgzy ST s 0y (gl olal il o 28 40 oW Gl el s
Bl il Ko e il el Mol o2 anlly sl Gl O 5 LS adl sl s S5
el i) adally lgndd oy A8 ol 3 bl 93 DLW o W) Jelidll 07 g5 T Al n eyl
e ST dgend O e 3 (Lle 35-18) aulead) dpmal) 2t e 130 8T 0187 paxs) OF ) Lial st

L SV A el oledl)

B e PV S P P O O R P N L P PP W T RIS
Abstract

This study aims to analyze the impact of social media advertisements, specifically on Instagram and
Facebook, on consumer purchase decisions. The focus is on exploring the influence of various
elements of advertisements, such as visual design, content, and engagement with ads, on the behavior
of online shoppers. The study was conducted on a random sample of 200 consumers who make
purchases through Instagram and Facebook, using an electronic survey. The survey included key areas
such as ad quality, the level of interaction with the ad content, trust in advertisers, and the
psychological impact of ads. The data was analyzed using the statistical program Smart PLS, through
modeling relationships between variables using Structural Equation Modeling (SEM). The results
showed that the attractive visual design of ads has a significant effect on capturing consumer attention,
which was more prominent on Instagram due to its focus on visual content. It was also found that
creative content, directed toward the personal benefits of the product, directly enhances the desire to
buy. On the other hand, high engagement with ads played a crucial role in building trust between the
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consumer and the brand. The results also indicated that Instagram had a greater influence on the
younger age group (18-35 years), while Facebook was more effective for older age groups.

Keywords : Social Media Marketing, Instagram Advertisements, Facebook Advertisements, Purchase
Decision
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