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Technical developments in the field of digital marketing: Showcase the
experiences of some international companies

Abstract:The study aims to analyze the theoretical framework of digital marketing, and
explore the tools and strategies used by presenting the experiences of global companies in
the field of digital marketing. The study concluded that digital marketing has become an
essential tool to raise the institutional performance of companies, as it achieves cost-
efficiency, such that content marketing, marketing based on search engines and artificial
intelligence programs are the latest digital technologies used in digital marketing
campaigns, which indicates the inevitability of adopting innovative strategies to keep pace

with technological developments in the contemporary business environment.
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