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The Role of Digital Marketing in Promoting Digital Tourism to Deliver
Exceptional Tourist Experiences

Abstract: This research aims to explore the pivotal role of digital marketing in enhancing digital
tourism by offering unique and personalized experiences for tourists, focusing on Saudi Arabia as a
leading example in this field. Digital tourism has become an effective tool for attracting visitors and
improving the image of tourist destinations through modern technologies such as social media
platforms, augmented reality, and artificial intelligence, contributing to an enriched tourist experience
before, during, and after the visit. The importance of this study lies in addressing a contemporary and
dynamic topic aligned with global digital transformations. It contributes to understanding how digital
marketing tools can be employed to improve tourist engagement, increase satisfaction, and build
loyalty. Saudi Arabia stands out in this domain through several digital initiatives under Vision 2030,
such as the "Visit Saudi" platform and smart travel applications, which have significantly enhanced the
tourist experience and opened new horizons for domestic and international tourism. The study's value
lies in providing practical recommendations for decision-makers and tourism organizations on best
practices in digital marketing to enhance tourism competitiveness and achieve sustainable
development in the tourism sector.
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- Klemen O¢ko, Tina Vukasovié (2023), A study entitled : The Role of Digital Marketing in the
Tourism Industry, Economic, Social and Environmental Sustainability; The Role of Technology and
Political Dialogue Proceedings of the MakeLearn, TIIM & PIConf International Conference 18-20

May 2023, Valetta, Malta & Online.

This study aimed to analyze the role of digital marketing tools in the tourism sector, with a focus on
how they can be utilized to improve the marketing performance of a specific hotel. It also sought to
provide practical recommendations based on a case study, with the goal of enhancing the efficiency of
digital marketing campaigns and increasing online bookings and sales. The findings revealed that
social media platforms are the most effective tools in achieving sales results, outperforming email
marketing and other digital tools. The study also emphasized the importance of having a clear digital
strategy and adapting marketing tools according to the characteristics of the target market.

-Ayebare Phionah, Kamugira Apophia (2024), A study entitled : The Role Of Digital Marketing
In Promoting Local Tourism Destinations In Uganda, Case Study (Igongo Cultural Center).

The study aimed to analyze the role of digital marketing in promoting local tourism destinations in
Uganda, with a particular focus on Igongo Cultural Center as a case study. Specifically, it sought to
examine the impact of electronic marketing on tourism development in Uganda, identify the
challenges faced by the tourism sector, and explore the relationship between electronic marketing and
tourism development in the country. The study's findings revealed that participants' opinions regarding
the effectiveness of digital marketing strategies were relatively balanced. Specifically, 50% of
respondents considered the strategies to be effective to varying degrees, while 43% found them
insufficient, and 7% remained neutral. This indicates a relative equilibrium in the evaluation of current
digital marketing effectiveness, highlighting the need to improve existing strategies by enhancing user

experience on the website and intensifying digital campaigns to increase tourism awareness by 50%
and boost visitor numbers by 30% within three years.
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