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The Role of Digital Marketing as an Innovative Approach in Enhancing Customer
Perceived Value"

Abstract: This study explores the role of digital marketing as an innovative approach to

enhancing perceived value for customers and employees. In the context of rapid digital
transformation, digital marketing offers more than just promotion it enables personalized
experiences, interactive engagement, and data-driven decision-making, all of which contribute
to strengthening perceived value and building stronger organizational relationships. The study
examines key tools such as content marketing, social media, and analytics, emphasizing their
role in creating sustainable competitive advantages. Focusing on Algeria, the study presents
practical recommendations: improving digital infrastructure, developing digital skills,
supporting digital entrepreneurship, and building consumer trust through data protection and
service innovation.Ultimately, the study concludes that adopting innovative digital marketing
practices can help Algeria boost perceived value and support its broader economic and digital
development goals.

Keywords :Digital Marketing, Digital Marketing Strategies, Customer Perceived Value.
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