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The Reality of Social Media Marketing in the Algerian Banking Sector
An Analytical Study-

Abstract:

This study, within a descriptive and analytical framework, aimed to investigate
the current state of digital marketing through social media platforms in the Algerian
banking sector. This is due to its significant role in enhancing performance across
various domains, such as: increasing brand recognition of the bank, boosting
consumer engagement through metrics such as (likes, followers, comments, content

type, etc.), and strengthening customer relationships by fostering loyalty. The
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research focused on public Algerian banks as well as some private banks, through an
analysis of their official social media presence.

The findings revealed that the use of social media in the Algerian banking
sector remains limited, which necessitates further efforts to improve communication
with both existing and potential customers, especially in light of the rapid
advancements in global information and communication technologies.

Keywords: Digital marketing, banking marketing, social media.
JEL Classification: G21, M3.
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