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


The impact of e-marketing on customer satisfaction  

- a study of the Jumia Algeria website - 

Abstract: 

  The world is witnessing a massive revolution in the field of information and 
communications technology. Whereas traditional marketing was the process of direct buying 
and selling, today it has become internet marketing. The concept of e-marketing has become 
one of the most modern means of promoting goods and services. Many major countries have 
been able to turn to internet marketing to save time, effort, and money. There is no doubt that 
the importance of e-marketing has become significant for marketing services and products in 
general. All recent statistics have proven beyond doubt that e-marketing is no longer a luxury, 
but rather a key component of any marketing strategy within an organization.  
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Source: BADOC. M, LAVAYSSIERE. B et COPIN .E: « E-marketing de 

la banque et de l'assurance », 2ed , Edition d'organisation, Paris, 1999, p 70
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o Room Chatting

o Group News

o Forums

o Guide Buying Consume
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o Facebook
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3.3:

1.3.3 
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- Cronbach’s Alpha

- 

- 

- 

Cronbach’s Alpha

 

320.9620.980



3,90 1,12 

3,86 1,08 

3,72 1,14 

3,33 1,18 

                                                           
- محفوظ جودة، التحليل الإحصائي الأساسي باستخدام ) 1 (،دار وائل للنشر والتوزيع ، عمان – الأردن- الطبعة الأولى،2008، 

.298ص:   
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3,69 1,20 

JUMIA
3,80 1,12 

3,31 1,25 
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3,45 1,26 

3,72 1,14 

3,73 1,16 

3,76 1,20 

3,49 1,23 

3,87 1,02 



  العدد  المجلد                                                      والعمـل التنـظـيم مجلـة

 

111 
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3,41 1,20 
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4.4 

H0

JUMIA

H1

JUMIA

sig

38.5251286.9840.000

α ≤

JUMIA

β

3.930.7270.7591.2860.852

JUMIA

JUMIA
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