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Abstract:

This study examines Al-driven marketing innovation and its
role in enhancing destination brand image by analysing
international tourism practices and exploring their localization
potential in Algerian tourism. The objectives include analysing
marketing innovation in digital tourism branding, studying the
impact of Al technologies on consumer behaviour and destination
image, comparing successful international cases and proposing
practical localization mechanisms for Algeria. Findings indicate
that adopting Al-based tools positively contributes to better
customer engagement and stronger brand image, and that
international practices can be adapted to the Algerian context.

Keywords: Marketing innovation; Artificial intelligence; Brand
image; Digital tourism; Algerian localization
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