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Abstract:

This study aims to establish a cognitive and methodological framework
for internal marketing dimensions as a strategic approach to contain the
critical structural characteristics of service products. Through referencing
the experience of the Disney Company

The study concludes that perceived service quality and external loyalty
are inevitable, direct reflections of internal customer satisfaction and
behavioral empowerment. Furthermore, the findings confirm that
stimulating horizontal inter-departmental marketing channels ensures
seamless service delivery and bridges operational gaps, thereby
transforming human resources into a sustainable competitive advantage.
Keywords: Internal Marketing; Human Resource Management; Service
Organizations; Organizational Excellence; Disney Company.
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