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Abstract:  This study aims to analyze the state of e-commerce in 

Algeria between 2016 and 2024 by examining key indicators that 

reflect the evolution of this virtual market and ways to enhance its 

growth. 

The findings indicate that Algeria's electronic payment market is 

experiencing positive growth, with improvements in international 

rankings. However, the country faces the challenge of establishing 

regulatory frameworks to support digital trade practices. 
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